Propaganda Notes – Section B
1.
EMOTIONAL TERMS
An emotional term is a word or phrase that arouses feelings for or against the object. The emotional terms are usually adjectives. Sometimes emotional terms are appropriate, as in patriotic celebrations, church services, poetry, or other literary forms, or when a person is expressing personal feelings without attempting to persuade others.
Examples
1. Senator: “I can tell you the taxpayers in my state are getting a severe case of indigestion from feeding the bloated bureaucracy.”

Comment
He could have just said, “Citizens in my state pay too much in taxes.” “Severe case of indigestion” and “bloated” stir up negative feelings in the Senator’s audience.
2. Ad: “Of all the aggressors that conspire to wreak havoc on your skin, none is more destructive than light. We’ve made it safe to live with light with Chanel’s Creme Extreme.”
Comment
“Wreak havoc,” “destructive,” and even “safe” are emotional terms.
Example That Is NOT Emotional Terms
3. “Come to me, all you who are tired and overburdened, and I will refresh you.”
Comment
This is No Technique. Emotional terms are allowed in Scripture quotations.
2.
METAPHOR AND SIMILE
A metaphor is an implied comparison. In the case of simile, the comparison is explicitly stated by words like “like” or “as.” As a propaganda technique, Metaphor and Simile implies likenesses not really intended or not actually present to sell a product or make a point.
Examples
1. Teacher: “You students are so hard to handle. You all act like wound-up robots.”
Comment
The teacher uses a simile to try to justify his belief that the students are hard to handle. He gives no real reason why they are hard to handle.
2. Ad: “What is a good cup of coffee? It is courage in the morning, refreshment at noon; congeniality with friends along the afternoon’s way; restoration at day’s end. Above all, it means Bill Brothers.”
Comment
This ad is loaded with metaphors leading to the “conclusion” of the final sentence.
3. She tread as gently as an elephant on the newly installed carpet.
Comment
This is a simile but comes close to being emotional terms. More than the one term like “as an elephant” would be needed to change the category.
Example That Is NOT Metaphor and Simile

4. “Stonewall” Jackson received his name from his men at the First Battle of Bull Run because he stood like a stone wall against the enemy.
Comment
The speaker states an historical fact. The nickname is a simile; however, the speaker is not attempting to persuade.
3.
EMPHASIS
This technique occurs when you quote another speaker or writer and stress one or more words so as to change the meaning.
Examples
1. “But Miss Buxley,” complained Tommy, “you forbade me to CALL Maggie a liar. I just wrote it on the board.”
Comment
Tommy has placed emphasis where Miss Buxley didn’t intend it.
2. Mother to son: “I’d like you to stay inside while I’m gone.”
The mother returns to find the son playing outside. The son explains, “But, mother, you said you’d like me to stay inside. You didn’t say I had to stay inside.”

Comment
Mom clearly intended that the boy stay inside. He is twisting her statement by stressing the word “like.”
4.
QUOTATION OUT OF CONTEXT
A statement is edited so as to change the original meaning. Usually the speaker leaves out part of what the person being quoted said.
Examples
1. Smith: “For Cezanne (a 19th-century French painter) it’s pretty poor, but still it’s a whole lot better than a good many 20th-century French paintings.”
Jones: “You should have heard Smith rave about that painting. He said it was ‘a whole lot better than 20th-century French paintings.’”

Comment
Jones conveniently omits the first part of Smith’s opinion.
2. Ad for a restaurant: “We believe in life, liberty, and the pursuit of fine cuisine.”
Comment
Quotation Out of Context applies to using most of a famous saying but changing some part of it. In this case, the restaurant ad puts a clever twist at the end to get your attention.
Example That Is NOT Quotation Out of Context

5. Trying to win an argument with Sue about her stinginess in not sharing her candy, Mary says, “The Bible says, and I quote, ‘The love of money is the root of all evil!’”

Comment
This is No Technique because Mary says she is quoting and quotes the Bible correctly.

5.
ABSTRACT TERMS
The speaker uses an abstract term but is unable to give concrete facts or examples to explain what the term refers to. The speaker gives every indication that he does not fully understand the abstract term he is using.
Examples
1. Paper Products President: “Our long term commitment is to increased growth.”
Possible investor: “Does that mean you will expand your plants and cut more forests?”

President: “Our growth program will expand throughout the next decade.”

Comment
When asked for concrete examples of the “increased growth,” the President sidesteps the question by repeating what he already said in different words.
2. Smith: “All people should pay a fair share of the real estate tax load.” 
Jones: “What do you mean by ‘fair share’?”

Smith: “Why, everyone knows what his fair share is.”
Comment
Smith does not give concrete meaning to the phrase “fair share.” He implies that Jones is stupid if he doesn’t know the meaning.
3. I tell you, loyalty is what we need. By loyalty I mean good old-fashioned loyalty - nothing more and nothing less.
Comment
The speaker does not explain the term “loyalty” but simply repeats the call for it. You’ll waste your time asking for an explanation.
Example That Is NOT Abstract Terms

4. Company representative to Senator: “This proposed law should cover only ultra-dense metals. By that I mean metals, such as iron, whose atomic weight is 80 or over.”

Comment
The speaker uses the term “ultra-dense metals” but then gives a concrete meaning and an example.
6.
VAGUENESS
This technique exists where there is uncertainty as to the scope of a word or phrase. The listener is not sure how what the speaker said applies to a particular situation. A word or phrase has a range of possible meanings.
Examples
1. Mother to daughter: “Now I want this understood clearly, Clarissa. You are not to stay out too late again this Saturday night.”
Comment
Mom doesn’t explain what “too late” means.
2. Smith: “All people should pay a fair share of the county taxes.”
Jones: “I agree. I pay my fair share of $200.”

Smith: “What? You should pay at least $400 for your fair share.”

Comment
Smith and Jones disagree about the scope of the term “fair share.” There are a whole range of tax amounts and Smith does not clarify which range is a “fair share.”
3. Reporter to software company representative: “When will the new version of the game program be available?”
Company representative: “Soon.”
Comment
How soon is “soon”? Next week, next month, next year?

Example That Is NOT Vagueness
4. Teacher: “You students better study hard for this test. It takes a score of 92 or higher to get college credit. Anything lower means no credit.”
Comment
“Study hard” is vague; however, the teacher specifies 92 as the grade to shoot for. Each student can decide how hard to study based on his/her past performance.
7.
AMBIGUITY
A word or phrase is ambiguous if it has two or more meanings, and the listener is not sure which meaning the speaker wants. Ambiguity differs from vagueness. With ambiguity, there are two possible meanings; with vagueness there is a whole range of possible meanings.
Examples
1. The mayor and his friends parked in a no-parking zone. The cops came and towed the cars away, and they were put in jail.
Comment
Did the cops put the cars in the jail or the people?
2. Ad: “Cologne by Pershing for both men and women - have you noticed the difference?”
Comment
The difference between men and women or the difference between perfumes? The ad is cleverly ambiguous to catch your attention.
3. Dad asks Junior if he did all his homework before he went outside. Junior replies, “I did all my work just as you asked, before we ate supper.”
Comment
Did Junior do the work before supper or did Dad ask before supper?
8.
SHIFT OF MEANING
The speaker uses a word or phrase two or more times but with different meanings. Early in the statement the speaker uses a term one way but later uses it a different way.
Examples
1. The customer complained that the “name brand” canned fruit was a brand that neither she nor her friends had ever heard of. The manager replied, “Look, lady, it is a brand and it has a name. What more do you want?”

Comment
The manager changes the accepted meaning of “name brand.”
2. John is a conservative, so I know he’s in favor of conservation.
Comment
“Conservative” and “conservation” have the same root (conserve) but different meanings.
3. We should vote for the amendment to the new sewage bill. One of the founding principles of this nation is compromise, amending our opinion. The sewage amendment must pass.
Comment
The speaker changes the meaning of “amendment” from a change in a constitution to a change in one’s opinion.
SECTION B SUMMARY

1. Emotional Terms – You use “flowery” words, usually adjectives, to make your point more strongly.
2. Metaphor and Simile – You make your point using a comparison.
3. Emphasis – You take one word or phrase of what was said and twist it to suit yourself.
4. Quotation Out of Contest – You quote someone but leave out part of what they said. Or an advertiser quotes a familiar saying but twists the ending to fit the product.
5. Abstract Terms – The speaker does not give a specific example for a term he used.
6. Vagueness – The listener is unsure of the scope of a word the speaker uses. “Don’t stay out too late.” “Try a little harder.”
7. Ambiguity – A word or phrase has more than one meaning.
8. Shift of Meaning – You use a word one way, then use it again with a different meaning.
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